
Although all statements and information in this publication are believed to be accurate and reliable, they are presented gratis and for guidance only, and risks and liability
for results obtained by use of the products or application of the suggestions described are assumed by the user. THERE ARE NO WARRANTIES OF ANY KIND. ALL
EXPRESS AND IMPLIED WARRANTIES ARE DISCLAIMED. The user should not assume that toxicity data and safety measures are indicated or that other measures
may not be required. The claims and supporting data provided in this publication have not been evaluated for compliance with any jurisdiction’s regulatory requirements
and the results reported may not be generally true under other conditions or in other matrices. Users must evaluate what claims and information are appropriate and
comply with a jurisdiction’s regulatory requirements.

For more information visit us at www.carecreations.basf.com 
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Cetiol® 4 All

Brief Overview 
Cetiol® 4 All
INCI Name: 
Dipropylheptyl Carbonate

Appearance: 
Clear, colorless, odorless liquid

Rec. Dosage: 
2 – 20 %

Fields of Application
 Face care
 Body care
 AP / Deo
 Color care

View further formulations at 
www.ulprospector.com

Sustainability benefits of Cetiol® 4 All
 Silicone alternative, Mineral oil alternative
 Moderately biodegradable, Suitable for Nordic ecolabel 

Cetiol® 4 All
The all-round emollient

Performance profile

Values of Cetiol® 4 All
High quality 
primary emollient

100% 
synthetic based

Excellent  skin 
tolerance, no 

comedogenicity

Light after feel

Quality

Naturalness

Skin tolerance

Skin sensory acceptance

Affordable price

Excellent hydrolytic 
stability at broad pH 
ranges, thus suitable 
for multiple applications

Chemical stability

 High quality
 Excellent hydrolytic stability
 Excellent skin and eye compatibility
 No comedogenicity 
 Low polarity
 Medium spreading: 900 mm2/10 min
 „Nourishing“ yet light skin feel
 Alternative to Caprylic/Capric 

Trigylceride as a new base emollient

Customization and increasing segmentation drive growth in beauty industry. 
Manufacturers maintain a diverse portfolio to meet the varying consumer needs in 
emerging and developed markets, which requires considerable resources. 

Cost in use
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